To: Cigarette Advertising Reporting Companies 
Subject: Revision of Reporting Requirements 
Dates January 4th,1993 


The information managers of this program have conducted a 
review of the information historically collected and have 
identified several items of data which are no longer relevant to 
the Commission. Attached you will find a detailed explanation of 
the new reporting structure which contains a 15% reduction in the 
number of items to be reported. 

Currently the Commission receives data from reporting 
companies in many formats-including handwritten submissions, word¬ 
processing formats, and spreadsheet format data. In many instances 
the data must be re-entered by FTC staff introducing the potential 
for transcription errors. 

In the interest of increasing accuracy, improving the data 
collection process, and conserving resources we are requiring 
participating companies to submit new data in an IBK/PC compatible 
database format. 

The Commission currently uses Paradox database software, 
however we will accept database files from DBASE, FoxPro, Oracle, 
Rbase, and Paradox systems. Files should be exported in industry 
standard comma-separafced/ASCII format. 

If you have any technical questions regarding your ability to 
comply with these instructions please direct your questions to* 

Frank M. Curtin 

Chief, Litigation and Economic Consulting Branch 
Information Systems Support Division 
(202) 326-2280 

All other questions or comments regarding these Instructions 
may be directed to: 

Harold C. Pillsbury 

Division of Advertising Practices 

Federal Trade Commission 

Washington D.C. 20580 

Phone (202) 326-3194 

Fax (202) 326-3259 
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Field definitions, abbreviations guide and specific instructions 
for 1993 Cigarette Advertising reportings 


There are 45 fields/elements in the datafile structure named 
"Variety-Master-93“ (Attached). 

'COL' column where data field starts. 

'ITEM NAME' field name. 

'WDTH* width of field. 

'OPUT' output length of field (same as input length for this file). 

'TYP' data type 'L'=leading zero numeric field, 'C'=character data 
field (same as Alphanumeric), 'I'=integer numeric field, 
'N’=numeric field, 

'N.DEC' number of decimal places in data format. 

■ALTERNATE NAME' Not used. 


Instructions for specific fields in FTC 1993 format. 

The first 5 fields in the file are used to create an unique 
identifier for each variety of cigarette. This identifier is called 
the "cigarette key". These fields ares 


1. Year 

2. Company Code 

3. Brand-no. 

4. Variety-code 

5. Num-per-pack 


Numeric field, enter as 19XX 
Character field, enter assigned letter. 
Numeric field, enter assigned brand-no. 
Numeric field, enter assigned variety-code 
Numeric field, enter assigned num-per-pack code 
(1 for 20/pk, 2 for 25/pk, 3 for all others) 


In general this data can be obtained from your previous year 
submissions for varieties on file with the FTC. For new BRANDS 
enter the year and company-code only, for new VARIETIES enter the 
year, company-code and brand-number. In both instances the FTC 
staff will assign new codes for your product and return this 
information back to you for your use. 

The next eight fields include the brand name and up to seven 
descriptors used to market the cigarette. These are* 


6 . Brand-name 

7. Desc-1 

8. Desc-2 

9. Desc-3 


Character 

Character (size use KING for 80 & 85mm & 

REG for 70 mm) 

Character (use F for filter & NF for nonfilter) 
Character (for pack-type use SP for soft pack 
& HP FOR HARD PACK) 
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10. Desc-4 

11. Deac-5 

12. Desc-6 

13. Desc-7 


Character 

Character 

Character 

Character 


In general the descriptors are recorded in the order in which 
they appear as marketed. Their purpose is to permit staff to 
further distinguish individual varieties of product from one 
another. Information for known varieties should be entered exactly 
as recorded in previous years (in descriptor order). Descriptors 
for new varieties should be entered in the order in which they 
appear as marketed eg. "light menthol 100 soft-pack" would be 
recorded as descriptor-li 100/ descriptor-2tF, descriptor-3tSP, 
descriptor-4}LT-MEN. 

The next two fields are used to record the variety units sold, 
the dollar value of those units. 


14 .Variety-units Numeric 
15.Variety-sales Numeric 

The next field, "variety-percent", is a calculated field for 
FTC use. It should be left blank. 

16 .Variety-percent FTC-Numeric value (LEAVE BLANK) 

The next five fields are used to record data on cigarette 
length, flavoring, filters, packaging, and dates sold. 


17. cig-length 

18. Filter-code 

19. Flavoring 

20. Pack-Type 

21. Last-sold 


Numeric length in millimeters. 
Character value 'F' or 'N' 

Character value 'M', 'N', 'O' 
Character value 'S', 'H' 

Numeric value as YYMMDD (no slashes) 


The next three fields are used to record the lab testing 
values for this variety of cigarette for tar, nicotine and carbon- 
monoxide. Because these fields are numeric fields the "TAR" and CO 
must be report to the nearest 1/10 mg and the NICOTINE reported to 
the nearest 1/100 mg. FTC will continue to report these results in 
the same way it has done so in the past. That is "TAR" and CO that 
are less then 0.5 mg will be reported as <0.5 and those 0.5 or 
more as 1 mg. NICOTINE that is less then 0.05 will be reported as 
<0.05 mg and that which is 0.05 mg or more will be reported as 0.1 
mg. 

22. Tar Numeric value range 00.0 - 99.0 

23. Nicotine Numeric value range 0.00 - 9.90 

24. CO Numeric value range 00.0 - 99.0 
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The next sixteen fields are used to record advertising 
expenditures for the specific categories requested by the FTC, as 
well as the total and sporting events totals.(Please refer to 
existing instructions for these items.) 

25. to 38. Numeric values for categories 'A' thru 1 N'. 

39. Numeric value for total advertising. 

40. ‘ Numeric value for sporting events advertising 

The last five fields are used by the FTC to hold additional 
brand and variety data and to store additional identifier data for 
specific varieties of cigarettes. 

41. Brand-unit-sales FTC-Numeric value (LEAVE BLANK) 

42. Brand-dol-sales FTC-Numeric value (LEAVE BLANK) 

43. Var-dol-percent FTC-Numeric value (LEAVE BLANK) 

Field 44 is the only one of these fields that should be completed 
by reporting companies. This iB the UP-Code that is printed on the 
packs. 

44. UP-CODE Numeric industry standard bar-code value for 

product as printed on the pack. 

45.Institute-code FTC-Character value (LEAVE BLANK) 
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